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Consumers are facing many decisions when they shop these 
days. Should they curb their spending due to inflation? Do 
they use a Buy Now, Pay Later plan to purchase an item? 
Which way should they pay: traditional standbys like cash, 
credit or debit card, with the funds in their mobile wallet, or 
another emerging method?

Decisions, decisions, decisions.

To give you a clearer picture of consumer decision-making 
at the checkout counter (or webpage), InComm Payments
offers our 2022 Payments Report. We surveyed over
3,200 consumers in June 2022 and collected insightful data,
revealing how they pay, whether they prefer certain
payment methods, and more.

Please look through these pages now and get the full view.
We hope all our stats and analyses will help you feel 
confident in meeting your customers’ payments needs.

Introduction
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Traditional Payments



Consumers ranked their favorite ways to pay among all contactless and
traditional methods:

Debit and cash payments showed growth year-over-year (YoY), while
credit cards lost ground but remained in second place.

Consumers reported which traditional payment methods they used in
the previous three months (April to June 2022):

Credit declined, perhaps in
response to consumers avoiding
interest-bearing debt, or the rise of
Buy Now, Pay Later as an 
alternative to short-term financing.

Sticking with the Tried-and-True

19%

Credit

9%

Debit

12.5%

Cash

Credit (61%)Cash (77%) Debit (69%)
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Top three factors influencing 
consumers’ choice of
payment method:

1. Convenience
2. Ease of use
3. Acceptance in store

Consumers ranked the payment 
methods they would consider 
using in next three months:

1. Cash
2. Debit Card
3. Credit Card
4. Gift Card
5. Tap & Go
6. Personal Check or ACH Withdrawal
7. Mobile Wallet
8. Personal Payment App
9. Pay by Phone

10. Money Transfer
11. Buy Now, Pay Later
12. Money Order
13. Merchant App
14. QR Code or Barcode
15. Crypto Wallet
16. Cash Management Account

More Gen Z consumers enter our survey 
data each year – and they are more partial
to cash than any generation. In particular, 
they were more likely to use cash for a big-
ticket purchase or dining/restaurants than
any other age group.

Gen Z consumers were less motivated by 
convenience than other generations,
instead citing ease of use, reliability and
security as primary factors.

Millennials were the second most likely 
behind Gen Z to be daily cash users. Gen X 
came in second to Gen Z in ranking cash as 
their favorite way to pay. Gen X also
reported the highest rates of being “extremely
satisfied” with cash.

Generation Cash
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Contactless Payments



While QR code and barcode payments saw no change in preference or reported use 
YoY, consumers who do use them were keen to the benefits with all factors showing an 
increase. Only 7% of QR code and barcode payment users reported dissatisfaction with 
the two methods.

Consumers revealed how they learned about QR code payments:

23% In-store display

23% When checking out

22% Friends/family/word of mouth

There is some word-of-mouth traction in this metric, but less than other top payment 
methods, where it is highly ranked. The percentage of those who learned about code 
payments from social media, news media and advertisements also declined, indicating 
a continued gap in awareness messaging.

The top reasons consumers chose to use a QR code or barcode to make a payment:

Contactless Payments
Using codes and mobile wallets to pay

1. Fast
2. Easy to Use
3. Wallet/Purse Not Needed
4. Contactless/Safety
5. Secure
6. Reliable

7. Widely Accepted
8. Easy Instillation/Setup
9. Fraud Protection

10. Connects to Bank Account
11. Purchase Tracking
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A quarter of consumers reported having used mobile wallets recently, and 70% of 
mobile wallet users reported satisfaction with the payment method.

Mobile wallet provider used for making purchases:

Paying On the Go With Mobile Wallets

60%

22%

Remained #1 despite a 6% drop in popularity

Showed a slight decrease

Noteworthy 40% increase

Dropped 3% YoY

Made significant gains, up 39% YoY

Up 4% YoY

Increased slightly

32%

24%

24%

21%

6%
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Where consumers used their mobile wallets most often:

Mobile wallet use saw YoY growth among in-store payments, while the majority of 
purchases remained online.

Top three benefits of using a mobile wallet:

Convenience Easy to use Fast

Consumers reported valuing the speed of a mobile wallet transaction more than availability 
at retailers they frequent, which may indicate that acceptance is not yet fully widespread.

65% Online purchases

53% In-store purchases

47% Peer-to-peer transactions

7%

4%

4%
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Use Cases



Paying for Different Things in 
Different Ways

If planning to purchase a big-ticket item (e.g., appliance, 
TV, laptop or furniture) consumers would use:

1 2 3 4

Credit

4

If making an everyday in-store purchase (e.g.,
groceries, coffee) consumers would use:

1 2 3

Debit Cash Buy Now, 
Pay Later

CreditDebit Cash

CreditDebit Cash Gift Card Tap & Go

If dining or purchasing take-out food,
consumers would use:

1 2 3

Tap & Go

4 5
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If paying someone they personally know (e.g., friend
or family), consumers would use:

1 2 3

1 2 3
Tie

Cash

If paying someone they do not personally know 
(e.g., Craigslist purchase), consumers would
use:

CreditCash Tap & Go

Check 
or ACH

Personal 
Payment App

Personal 
Payment App



Out of the economic tumult of 2020, consumer payments behaviors began to stabilize 
in 2021, and have continued on the same path in 2022.

InComm Payments 2022 Payments Report indicated subtle year-over-year changes 
in payment methods but showed clear growth in emerging formats such as Tap & Go 
technology and Buy Now, Pay Later. In particular, we see Tap & Go showing potential 
as way to enhance credit card payments.

Our survey found that credit cards declined in nearly every metric, though they
remained highly ranked among consumers in terms of usage and preference. 
However, cash, debit and Buy Now, Pay Later appeared to grow at their expense.
Among newer methods, mobile wallets and code payments left users satisfied, but
that didn’t translate into wider use.

We focus on elevating your business

InComm Payments is committed to providing valuable information to help you build 
customer engagement, drive foot traffic and raise your revenue. We hope that this 
annual report has given you a wide lens view of the current payments landscape –
and will help guide your strategies in the coming quarters.

Detailed customer behavior reports like this, along with innovative payment
technologies via a single point of integration, are just a few of the ways we serve our
partners and their payments needs. Whether you need help executing big picture
solutions or framing out smaller tactics, we’re ready to work with you.

To learn more about our capabilities, contact us today.

Summary
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https://www.incomm.com/contact-us/



